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David Simon, CEO, Chopra Center at La Costa, San Diego California

1. What are the top trends in treatments
. and how does thal affect your design?
For us, our top trend in our spa is to make
the spa experience a healing experience
and allow the guest to be able to take
something home with them. They want to
be able to continue with what they've
experienced and learned at home. And
therefore, our design is affected by that trend, in that we allo-
cate more space for education. We find some square footage
where we teach, rather than treat. Through nourishing input
from the five senses, we awaken the body's natural healing
processes. We make sure that everything a guest sees, hears,

touches is all very nourishing and beautiful.

2. How quickly do trends come and go? In our experience
with the spa industry, everyone is seeking authenticity but
don't seek the resources to accomplish that. They try to jump
on the bandwagon but don't really understand what it's all
about, so they quickly move on. We want the experience at
Chopra to be deep and lasting. And so we want to enhance
what we already have, rather than add bells and whistles.

3. What do guests expect from their spa experiences nowa-
days? a. They expect to be relaxed. b. They expect fo be
affected in some way that is more lasting. For example, if they



